Urban design: marketplace as an organizer of an urban community. by Lee, Kwong Wai Thomas. & Chinese University of Hong Kong Graduate School. Division of Architecture.
URBAN DESIGN: MARKETPLACE AS AN ORGANIZER OF 
AN URBAN COMMUNITY 
LEE Kwong Wai Thomas April 1997 
ARCHITECTURE DEPARTMENT CHINESE UNIVERSITY OF HONG KONG 




Marketplace as an organizer of an urban community 
Design Report 
1996-1997 
by Thomas Kwong-wai Lee 
M.Arch.2 1996-1997 
Department of Architecture 





Part I: Introduction 
Personal Design Objectives 
1.1 Personal Design Objectives 
2 Project Selection 
2.1 Description of Subject 
2.2 Description of Clients and Users 





Part II: Project Analysis 4 
3 Subject Analysis 
3.1 Brief Formation 
3.2 Precedents 
3.3 Relevant Forms and Typologies 
3.4 Appropriate Technologies 







4 Client/User Analysis 
4.1 Functional Relationships 
4.2 Organizational Hierarchies 
4.3 Activities 
4.4 Social Patterns 







5 Site/Context Analysis 11 
5.1 Location 11 
5.2 Climate 11 
5.3 Landscape 11 
5.4 Adjacent Buildings 11 
5.5 Infrastructure 11 
5.6 Ground Conditions 12 
5.7 Access and Transportation 12 
5.8 Zoning and Codes 12 
Part III: Process 13 
6 Urban Design Process 
6.1 01 Oct 96 Review 
6.2 Process... 








08 Jan 97 Review 21 
Process... 22 
Process... 23 
27 Jan 97 Review 24 
Process... 26 
17 Feb 97 Intermediate Review 27 
Process... 29 
Part IV: Final Project 





6.5 14 Dec 96 Final Review of Urban Design 19 




PART I: INTRODUCTION 
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Personal Design Objectives 
1.1 Personal Design Objectives 
"Marketplace" in Chinese character means "street" and 
"market". A traditional marketplace was one of the organizing 
elements for communities known as towns. It was also the 
volume of space for various kind of social activities to take 
place. Today in Hong Kong, the government has been pushing 
marketplaces into building boxes. However, this could not stop 
people from selling and buying in the streets. In most cases 
these street hawkers and buyer jam the streets originally 
designed for vehicles and messy streets result. In responding to 
this, a rethinking of the role played by marketplace as an 
organizing element of the community is needed. This is the 
theme of this project. 
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2 Project Selection 
2.1 Description of Subject 
This thesis was to demonstrate marketplace as an element to 
reorganize high-density old urban community. During the site 
selection process, several typical sites common in Hong Kong 
had been chosen for site selection. These included Mong Kok, 
Hung Horn and North Point. Mong Kok West had finally been 
chosen for test study as a prototype to be applied to similar 
sites. 
2.2 Description of Clients and Users 
The client for this thesis was a joint-client which was formed by 
the Land Development Corporation (LDC) and the Urban 
Services Department (USD). A joint client nature was preferred 
because their job nature were complimentary to each other and 
directly relevant to this thesis. 
F»9ur* Sludf‘ Ares l««AHo!t A n^«p«clt«0 fliM'.tficf) .” l& P«tl4m 
The majority of the users were the immediate neighborhood. 
They were the neighborhood residents, workers in 
neighborhood commercial offices, and a minority of passer-by. 
2.3 Description of Site and Context 
Mong Kok West is the most densely-populated area in Hong 
Kong. Situated in the Metropolitan area, the site was adjacent to 
the harbor, with street blocks being in a grid pattern and small in 
size on which old and new developments were pieceful and 
open spaces and community facilities were lacking. However, it 
was a shopping center, especially in areas along Nathan Road. 
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PART II: PROJECT ANALYSIS 
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3 Subject Analysis 
3.1 Brief Formation 
The brief formation was carried out through the exploration of 
the role of marketplace in urban community. The exploration for 
the study of the topic was based on field survey, scenario, 
participation and issue options. 
The brief was divided into two interactive levels: the urban 
design level and the building design level. 
The brief for the urban design level was to propose an urban 
design scheme in the site with marketplace as the organizer of 
the community. The major design issues included: 
Quality of Marketplace Experience; 
Circulation and Transportation; 
Social Life Patter of Neighborhood; & 
Cleaning/Hygiene. 
The brief for the building design level was to design a typical 
street block of the urban design to demonstrate a semi-open 
marketplace in podium level with residential above. The major 
design issues included: 
Image; 
Circulation; 




The major precedent study was Boston's Faneuil Hall 
Marketplace. The design goals and process of the restoration of 
the marketplace was studied as the example for this thesis. 
The major design goals were connecting pedestrian network; 
promoting eating and shopping; providing a relaxing place; and 
providing parking places. 
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3. Relevant Forms and Typologies 
Relevant forms and typologies of marketplace in Hong Kong 
had been studied. 
Two distinctive examples were the marketplace in Kwong Yuen 
Estate and that in Lee On estate. The former dispersed semi-
open retail shops provides a pleasant walk-by shopping 
environment whilst the later acts only as a typical walk-in 
internal shopping mall. 
A further in-depth study of open market streets were carried out. 
The visited sites included Mong Kok Kwun Tong, North Point, 
Causeway Bay and Sheung Wan. Proximity such as widths of 
market streets was recorded for design reference. 
I 
3.4 Appropriate Technologies 
There is no specific technology being applied for this thesis. 
3.5 Architectural Language 
The architectural language to be used in the marketplace for 
this thesis had been a long deign process. Whether being 
traditional Chinese Colonial, massive bearing wall structured, 
contemporary or any others had been designed and studied. 
A participation survey of the users had also been carried out. 
The majority of the interviewee had chosen the traditional 
Chinese image. This was also for design reference. 
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4 Client/User Analysis 
4.1 Functional Relationships 
There are three major components of functional spaces: the 
shopping space; the circulation space; and the residential 
habitation space. 
The shopping space means the retail shops of the marketplace. 
The circulation space means the walking space plus open 
space, i.e., the stereoscope. The residential habitation space 
means the living units and common space for the units. 
The functional relationships are sometimes mixed among these 
three functional spaces, especially between the shopping space 
and the circulation space, as they are interactive with each 
other. 
4.2 Organizational Hierarchies 
Since this is a neighborhood marketplace design, there is no 
specific organizational hierarchies. 
4.3 Activities 
There are quite a variety of activities in the marketplace. These 
include shopping, eating, meeting friend, leisure-walking, 
resting by-passing, reading, sports playing(such as Tai-chi), 
card playing, birds playing and so on. 
In order to meet the needs of these activities, the marketplace 
has to provide flexibility for more than one functions within a 
limited area of space. 
4.4 Social Patterns 
Population density is extremely high throughout the Mong Kok 
District. According to Yau Tsim Mong District Strategy 1995-98, 
the highest density area is Mong Kok West with a population of 
1 675/ha according to Hong Kong 1991 Census. 
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According to Hong Kong 1991 Census, the age distribution of 
Mong Kok West for the age groups from 20 to 49 is close to the 
overall age distribution in Hong Kong. However, that for the age 
groups from 50 to above is slightly more and that for the age 
groups from 0 to 19 is less. This reveal that more communal 
facilities may be needed for the elderly in this area. 
4.5 Schedule of Accommodation 
For fi^o street blocks: 
Net Site Area = (89 x 33.5) + (30.5 x 51) 
Allowable Domestic G.F.A. = 4 537 x 6.5 
Allowable Non-domestic G.F.A. = 4 537 x 2.5 
= 4 537sq.m. 
=29 491sq.m. 
=11 343sq.m. 
For One street block: 
Net Site Area = 4 537 / 2 
Allowable Domestic G.F.A. = 29 491 / 2 
Allowable Non-domestic G.F.A. = 11 343 / 2 
= 2 269sq.m. 
=14 746sq.m. 
= 5 672sq.m. 
Commercial: 
The commercial part is summarized in the following table. 
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TYPE OF GOODS/ 
SERVICES 
ESTIMATED AREA NEEDED 
FOR 11 REDEVELOPED 
TYPICAL STREET BLOCKS 
Sub-total Unit Size Area 
(units)( (sq.n 1.) Needed 
(sq.m.) 
25 14 350 
16 24 384 
91 14 1 274 
124 14 1 736 
13 14 182 
72 5 360 
2 5 10 
343 - 4 296 
ESTIMATED AREA NEEDED 
FOR EACH REDEVELOPED 
TYPICAL STREET BLOCK 
Area Needed 
(sq.m.) 







Other Raw Food 
Sub-total 
Fruit 61 5 
Pre-cooked Food 
























Clothing 51 5 
62 
23 
Emporium Goods 47 5 
Household Wares 11 5 55 
21 
5 








Newspaper 1 5 5 
Services 
Medical Services 



































In order to make the project realistic, the plot ratio is 
maximized. So the total G.F.A. provided for domestic part 
will be close to 14 746sq.m.. 
Flat size (G.F.A.) No. of people/flat No. of flats Total no. of Total G.F.A. 
provided people 
70 (tower flats) 4 2 2 x 8 = 176 704 12 320 
45 (podium flats) 2 2 X 26 = 52 104 2 340 




No. of family 
flats 








Private 5x2 .5 57 67 
family units 176 176/4 = 44 54 
elderly units 52 5 2 / 4 = 13 13 
Loading 











5 Site/Context Analysis 
5.1 Location 
The urban site is bounded by 4 streets/roads: Mong Kok Road 
to the North; Dundas Street to the South; Nathan Road to the 
East; and Ferry Street to the East. 
The building site is the street block located at the south-west 
corner of the junction of Argyle Street and Reclamation Street. 
5.2 Climate 
Micro-climate is not significant in this site. 
5.3 Landscape 
The Mong Kok West district, located at the west side of the 
Kowloon Peninsula, is a flat site. To the further west of this 
district it used to be the waterfront but now under reclamation. 
5.4 Adjacent Buildings 
Building height of existing developments was checked and 
shown in Figure 7 in the Programming Report. It was discovered 
that along Nathan Road, the developments of the site are taller. 
In the rest of the site, there is a mixture of tall and short 
developments. 
Building type of existing developments was checked and shown 
in Figure 8 in the Programming Report. They are divided into 4 
major type: the pre-war Verandah Buildings; the mid 
Cantilevered Buildings and non-cantilevered Buildings; and the 
recent Podium & Tower Buildings. 
5.5 Infrastructure 
Infrastructure of the urban site is fragmented because of the 




5.6 Ground Conditions 
The ground floor land use was checked and shown in Figure 5 
in the Programming Report. It was discovered that the site 
consists of 4 major land use zones. The first zone compose 
retail shops of marketplace in the west of the site. The second 
zone compose retail shops of construction material supply at the 
north-west corner of the site. The third one compose of 
mechanical workshops, metal ware and construction material 
supply at the south-west corner. The west of the site is 
dispersed with retail shops selling a variety of daily goods. 
5.7 Access and Transportation 
To understand the access, the relative pedestrian flow rate was 
I 
surveyed and summarized in Figure 10 in the Programming 
Report. It was discovered that there are three streets with high 
flow rate: Nathan Road, part of Canton Road and Nelson Street. 
Besides, Fife Street and Argyle Street are also busy 
The relative vehicular load for all streets in the site was studied 
and shown in Figure 9 in the Programming Report. It was 
discovered that Mong Kok Road, Argyle Street, Nathan Road 
and Ferry Street are strong physical and visual barriers in the 
site. Part of Portland Street, Shanghai Street and Reclamation 
Street are busy streets. 
5.8 Zoning and Codes 
In order to study the opportunities in the site for the future 
purpose, the ZP of Mong Kok West and the Adjacent West 
Kowloon Reclamation Area were checked. The composite ZP 
was shown in Figure 3 in the Programming Report. It was 
discovered that a large area of open space would be located 
between the new and the old area. 
The Outline Zoning Plan restricts the plot ratio zoned as 
Residential (Group A) to 7.5 for a partly domestic/non-domestic 
building for site less than 400m^ and 9.0 for a site not less than 
400m^. Besides, the height restriction for the majority, of the site 
is 92m. Moreover, according to Planning Guidelines: Residential 
Densities, maximum plot ratio for domestic part is 6.5. 
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PART III: PROCESS 
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6 Urban Design Process 
6. 01 Oct 96 Review 
Site analysis, programming process and three concepts for the 
typology of marketplace were reviewed. 
Concept 1: Concentrated 
Concept 2: Dispersed 
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Feedback: 
• Among these 3 concepts, a mixture of concentrated and 
dispersed might be a possible solution. 





An overall design had been done. This included the urban 
planning strategy and study of relationships between buildings 
and streetscape. 





• Issues such as market, hawkers, connection, open space 









6. 22 Nov 96 Review 
By studying the Site Summary 
Map and the Site Constraint 
Map, a developed urban 
strategy scheme had been 
presented. 
The Site Summary Map 
revealed certain specific area in 
the site and the Site Constraint 
Map revealed room for design. 
The developed urban design was to create two accessing axis 












Alongside the marketstreet, 
street blocks with high 
developing potential had been 
redeveloped. Podium-tower 
nature was used because on 
one hand ground floor space 
was valuable in the site and on 
the other this was the reality of 
Hong Kong situation. 
The image of that marketstreet 
is also studied. This would be a 
major feature of the site. 
Feedback: 
• The podium level could be more utilized for the 
marketplace. 
• Diversity was needed in the space. 
• Proximity of the retail street should be studied carefully. 
Buildings and places were studied in a larger scale. Four street 
blocks and adjacent places had been studied. The goals were to 





The locations of retail shops, residential units and carparking 
space in the podium had also be studied. 
E I 
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Feedback: 
• The "bubbled" marketstreet might be too distracting. 
• The retail shops on 1/F of option 1 was too far away from 





6.5 14 Dec 96 Final Review of Urban Design 
The Urban Scheme was finalized. General functional layouts of 
the podium had been resolved. Form of the marketstreet had 
been explored. 
Urban Plan 
Experiencing the Marketstreet 
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A Typical Street Block 
r-^ —""•-•^ r- n 
— 
1 i , 
Feedback: 
• Size of street as shown in the perspective had to be 
reconsidered. 
• Architectural character of the marketstreet needed to be 
explored. 
• Street connection had to be clarified. 
• Podium connection had to be clarified. 
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Building & Places Design Process 
7.1 08 Jan 97 Review 
Functional layout of a selected street block was presented. It 
consisted of underground carparking, G/F retail shops, L2 retail 
shops, L3-4/F elderly units and residential tower above. 
Emphasis was put on the podium and the street level. 
One critical issue was the accessibility of the L2 retail shops. In 
this scheme, those facing the marketstreet would have access 
by escalator; whilst those facing vehicular street would have 
individual stairs. 
Cross Section 
L2 Plan of Retail Shoos 
& 
B 
[ I T 
. 
F T I . I b 
G/F Plan of Retail Shoos 
L3-4 Plan of elderly 
0—• 
"m 
D .•^ . 
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G. 
Feedback: 
• Those individual stairs did not work. 
• The activities should be explored. 
• Image needed to be explored. 
• Width of street had to be researched. 




Proximity of marketstreet was studied during the design 
process. A study model was utilized to test the width from 
building line to building line. A variety of widths had been 






Connection to L2 retail shops were reconsidered. 
.m 
-m' 
Detail elevation of the marketstreet was studied. 
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Feedback: 













The resting area 
and large open 
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p 
The connection to 
L2 retail was 
relocated, 
including a pair of 
escalator and 
stairs serving only 
pedestrian from 
the marketstreet. A 
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7.4 27 Jan 97 Review 
A more comprehensive scheme was presented in this review. 
M SK 
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Possible image of the marketstreet were brainstormed. 
Feedback: 
• Elevation needed to be studied in detail. 
• Image should be further explored. 
• The "vision" should be bear in mind when answering these 
question. 
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Four images had been explored. 
A survey was carried out at the site to interview users which 
they preferred most and hated most. Most of them preferred 
no.4 most and hated no.3 most. 
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7.6 17 Feb 97 Intermediate Review 
Emphasis of this presentation was put on the building elevation 
and image study of the marketstreet. 
Certain Chinese vocabulary were used: column top, angled 













• Color studies were needed for the image. 
• Modern material should be made full use for the construction of the buildings. 









Color image was studied. Below was an example of those. The 
signage played an important role for the image 
The public open space in connection with the marketstreet was 
further studied. 




Image of Market Stmpt Volumetric 
The Public Open Space 
m 
• ‘ - / , . ’ 
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Feedback: 
• Elevation too dark. 
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Site Section of Market Street 
8 Final Project 
Urban Design Strategy 
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Experiencing the Market Street 
Functional Relationships 
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L2 Market Place 
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"Marketplace" in Chinese character means "street" and 
"market”. A traditional marketplace was one of the organizing 
elements for communities known as towns. It was also the 
volume of space for various kind of social activities to take 
place. Today in Hong Kong, the government has been pushing 
marketplaces into building boxes. However, this could not stop 
people from selling and buying in the streets. In most cases 
these street hawkers and buyer jam the streets originally 
designed for vehicles and messy streets result. In responding to 
this, a rethinking of the role played by marketplace as an 
organizing element of the community is needed. This is the 
theme of this project. 
1.2 The Study Area 
Several typical sites common in Hong Kong in different districts 
had been chosen for site selection. These included Mong Kok, 
Kwun Tong, Hung Horn and North Point. These sites share a lot 
of similarities such as being in the Metropolitan area, being 
adjacent to the harbor, street blocks being in a grid pattern and 
small in size, old and new developments being pieceful and 
lacking open spaces and community facilities. Mong Kok West 
had finally been chosen for test study as a prototype to be 
applied to similar sites. 
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2 Existing State 
2.1 Background 
2.1.1 Cultural: 
In Mong Kok West, it is characterized by hawkers selling raw 
convenient goods and durable goods on the streets, making 
road obstruction and poor hygiene. Though the government has 
built the Mong Kok Market at the junction of Argyle Street and 
Canton Road on the streets, this cannot stop residents' buying 
habit in the street markets. 
2.1.2 Social: 
According to the Hong Kong 1991 census, the highest density 
area is Mong Kok West with a population of 1 675/ha. 
The age distribution for the age groups from 20 to 49 is close to 
the overall age distribution in Hong Kong. However, that for the 
age groups from 50 to above is slightly more and that for the 
age groups from 0 to 19 is less. 
Social space is lacking in the site. There is no well defined 
community space in the site. The only kind of social spaces are 
some fragmented little sitting-out areas occupying 2 to 4 
adjacent plots (a total of app. 16m wide). 
2.1.3 Political: 
The Urban Services Department is responsible for hawkers and 
market related matter. For unlicensed hawkers, the USD 
regards them as illegal hawkers. Periodic inspection and arrest 
is made which is dangerous to the public safety. On the other 
hand the USD does not have the political power to obtain 
enough land to build markets for resiting hawkers. 
2.1.4 Historical: 
As at March 31 1996, there were 9,597 licensed hawkers and 
an estimated 5,208 unlicensed hawkers. The current policy is to 
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Stop releasing any more license. In older districts like Mong Kok 
West’ the USD continues to offer an extra-gratia payment to 
cooked food stall operators in return for the surrender of their 
licenses. 
2.2 Physical Conditions 
2.2.1 Geography: 
The Mong Kok West district, located at the west side of the 
Kowloon Peninsula, is a flat site. To the further west of this 
district it used to be the waterfront but now under reclamation. 
2.2.2 Site: 
The site is bounded by 4 streets/roads: Mong Kok Road to the 
North; Dundas Street to the South; Nathan Road to the East; 
and Ferry Street to the East. The site is predominated by a 
majority of high-density residential building blocks with old and 
new buildings being varying in size except for those facing 
Nathan Road which is dominated by tall and massive 
commercial buildings. 
2.2.3 Climate: 
Micro-climate is not significant in this site. 
2.3 Client Profile 
2.3.1 Client Selection 
In this project, a new master plan of Mong Kok West district will 
be part of the product. This master plan will involve quite a 
significant number of redevelopment of street block patterns, 
ground level land use and upper level development. As a result, 
a great amount of land needs to be resumed from the existing 
development. 
2.3.2 Organizational Analysis 
Under this urban design strategy, an agency who has similar job 
nature and who has legality to resume land is to be chosen as 
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the client. In the urban context of Hong Kong, the Land 
Development Corporation (LDC in short) is chosen. LDC is a 
statutory body which is financially independent but has a lot of 
linkage with the government. Their job nature covers urban 
design projects. Part of their jobs is to act as consultant for the 
government to advice urban design proposal; another is to act 
as architect to run jobs which has been approved and assigned 
by the government. 
Apart from urban design, this project will also involve quite a 
number of issues about marketplaces, which planning strategy 
and administration matters is now undertaken by the Urban 
Services Department (USD), a sub-division of the Urban Council 
(UC). The planning and administration of markets as well as the 
strategy and implementation of hawkers policy are part of their 
responsibility. As a result, it is also favorable to have the USD to 
be the client. 
To conclude, a joint client nature is preferred as they are 
complimentary to each other. The client is joint by the LDC and 
the USD. 
2.3.3 Demography 
According to Urban Council Annual Report 1995/96, USD has a 
staff of about 16 100. This makes USD the largest civilian 
department with in the Hong Kong Government structure. 
2.3.4 Preferences 
LDC is a statutory body charged by its Ordinance to "undertake, 
encourage, promote and facilitate urban renewal". 
USD is responsible for the licensing and control of street 
hawkers in the urban area, with the Department enforcing its 
hawkers policies. A key priority is the control of unlicensed 
hawkers, particularly those selling food illegally. Moreover, the 
Department continues to regularize on-street hawkers and resite 





The Outline Zoning Plan restricts the plot ratio zoned as 
Residential (Group A) to 7.5 for a partly domestic/non-domestic 
building for site less than 400m^ and 9.0 for a site not less than 
400m^. 
The height restriction for the majority of the site is 92m. 
According to Planning Guidelines: Residential Densities 
maximum plot ratio for domestic part is 6.5. 
2.4.2 Master Plans: 
• There are certainty major transportation routes running 
through the site. For N-S direction, there are Nathan Road, 
Portland Street, Shanghai Street, Reclamation Street and 
Ferry Street from East to West. For E-W direction, there are 
Mong Kok Road and Argyle Street from North to South. 
These road are not to be relocated. 
• Recent developments also affect the master plan. These 
recent developments are dispersed in the site and these are 
not to be demolished. An extreme example is the proposed 
Shanghai Street/Argyle Street commercial development by 
the LDC which occupies 4 street blocks with podium and 
massive office towers above. 
2.5 Problems and Opportunities 
2.5.1 Problems: 
• One and the only one building market (Mong Kok Market) 
has only 10% occupancy. 
• A lot of people are selling illegally and buying on the streets, 
with concentration on Canton Street and Nelson Street. 
• Streets are jammed by hawkers and buyers so that road 
obstruction occurs. 




Several street blocks in the site are occupied by very old 
development which has great redevelopment potential. 
Certain features in the site (e.g., construction materials 
supply shops in the N-E and mechanical equipment supply 
shops in the S-W could be a special feature to enhance the 
marketplace. 
Certain old but historical significant building (e.g., verandah 
house) could be kept to bring interest to the marketplace. 
Communal spaces (elderly center) could be added as 
nodes in the marketplace. 
Open spaces could be utilized to connect the pedestrian 
network as a whole. 
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3 Future State 
3.1 Mission 
To demonstrate marketplace as an element to reorganize high-
density old urban community. 
3.2 Issues 
The following are the major issues of Urban Design project: 
Quality of Marketplace Experience; 
Circulation and Transportation; 





3.3.1 Quality of Marketplace Experience: 
Proximity of shopping places should facilitate the process of 
retailing. As a result, the dimensions of the shopping place 
should be appropriate. 
Good lighting and ventilation should enhance shopping 
environment. Natural lighting and natural ventilation should 
be utilized whenever possible as it is an open market. 
Streets should be organized in such a way to facilitate street 
trading. 
Periodic surprise should be provided to shoppers to make 
them feel enjoyable. 
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3.3.2 Circulation & Transportation: 
• The access of the market building from the neighborhood 
buildings should be convenient. According to Hong Kong 
Planning Standards and Guidelines, it is preferably within 10 
minutes’ walking distance, which is approximately about 
500m for a normal person with normal loading. 
Pedestrian and transportation 
clarified in order to prevent road 
pedestrian.. 
flow pattern should be 
obstruction and danger to 
Huge amount of shoppers' movement should be handle in 
an effective way. As a result, major ways of access and 
market streets should be wide enough to allow fluent 
movement. 
MARKETPLACE ii 
PROGRAMMING REPORT \ 
3.3.3 Social Life Pattern of Neighborhood: 
• Physical relationship between marketplace and the upper-
level residential towers should be clarified. 
Opportunities for varieties of activities should be provided 
(e.g., meeting friends). 
Social activities and the process of retailing should be 
integrated. 
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• Good ventilation should be provided for removing smell. 
Whenever possible, natural ventilation should be utilize as this is 
an open market nature. 
• Liquid sewage should be immediately removed from the 
floor if any. As a result, an effective system for immediate 
removal of liquid sewage should be provided. 
• Solid waste should be removed in a day-by-day basis. As a 
result, provision for refuse collection truck should be provided. 
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3.4.1 Design Strategies: 
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In this site, a primary pedestrianized market street is designed 
to run across the site in the north south direction as a central 
axis to link up neighborhood residential. Two major accesses 
are created in the east-west direction to facilitate residents to 
and from the public transportation system. The wet market is 
situated on the ground floor in the primary market street in order 
to attract, draw in, and direct pedestrian. Other daily retail shops 
are dispersed throughout the site in a random way to facilitate 
neighborhood. Off-street carparking is provided in such a way to 
prevent obstruction to the marketplace. Major roads and 
network are kept with the existing conditions. 
In order to make the design feasible to be implemented 
reality, the maximum domestic plot ration of 6.5 is adopted 
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4 INTRODUCTION 
4.1 Purpose 
After the Urban Design proposal, a smaller area of the site was 
chosen for detail study. Emphasis of this level of design shall be 
put on the relationship between building and building, between 
place and building, between people and building, and between 
people to place. The purpose of doing this phase of design is to 
study in a greater detail a small typical place of the site so as to 
verify and support the design concept in the urban design level. 
4.2 The Study Area 
Within the area of Mong Kok West, two street blocks and their 
adjacent places had been chosen for detail study. These pair of 
street blocks are located at the south-west corner of the junction 
of Argyle Street and Reclamation Street. By choosing these two 
street blocks a lot of typical places of the urban design scheme 
could be studied. These include marketplace, residential and 
community space in the podium, residential towers, a primary 
pedestrianized market street, a secondary pedestrianized 
market street, a pedestrian walkway adjacent to a vehicular 
street, an open space at the junction of market streets, and an 
underground subway of a primary pedestrianized street. All 
these are important components of the urban design scheme. 
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5 Existing State 
5.1 Background 
5.1.1 Cultural: 
The same as Urban Design. 
5.1.2 Social: 
The same as Urban Design. 
5.1.3 Political: 
The same as Urban Design. 
5.1.4 Historical: 
There is an existing market at the south-west corner of the 
junction of Argyle Street and Canton Road. This is a 3-storey 
building market by the Urban Council. At the time of site survey, 
this building market is not more than 10% occupancy. In 
contrast, the part of Canton Road is crowded with retail shops, 
fixed pitch stalls, illegal mobile hawkers and shoppers. 
5.2 Physical Conditions 
5.2.1 Geography: 
The same as Urban Design. 
5.2.2 Site: 
The site is located at the south-west corner of ihe junction of 
Argyle Street and Reclamation Street. The site is now 
dominated by residential blocks with retail shops on the ground 
floor. 
This portion of Argyle Street is very busy. It is a two-way main 
street. Vehicles are running at a high speed. Pedestrian 
pavements are terribly jammed by people. Though there are 
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railing on both sides of the street, some pedestrian still walk 
away from pedestrian pavement to the vehicular street in order 
to get an easier but more dangerous way to walk through. 
Moreover, at the junction of Reclamation Street, crowds of 
people are waiting at the traffic light crossing in order to walk 
across Argyle Street. The whole process of the passage is 
turbulent. 
The portion of Reclamation Street is quite busy. It is a one-way 
street running from South to North. Pedestrian pavement is 
narrow. There are not much people and retail shops along this 
street. However, it is expected that the number of people using 
this street will increase after the public light bus terminus on the 
opposite side of the street has finished in years' time. 
The portion of Canton Road will be pedestrianized according to 
the urban design scheme. This will be part of a primary market 
street. The existing condition is that this street, originally 
designed for vehicles, are full of retail shops, fixed pitch stalls, 
illegal hawkers and shoppers. A small number of vehicles are 
using this road. Those are either lorries are private cars of the 
neighborhood residents. 
The portion of Nelson Street is very similar to Canton Road. 
5.2.3 Climate: 
The same as Urban Design. 
5.3 Client Profile 
The same as Urban Design. 
5.4 Constraints 
5.4.1 Regulation/Codes: 
The same as Urban Design. 
5.4.2 Master Plans: 
The same as Urban Design. 
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5.5 Problems and Opportunities 
5.4.1 Problems: 
• To the north of the site there is the Argyle Street which is a 
major traffic network in Mong Kok District. Since it is a busy 
road, it forms a great physical and visual barrier between 
the site and the area at the north side of Argyle Street. 
• On the east side of reclamation Street, Nelson Street is 
closed for the LDC's proposed commercial development. 
The access to the site from the existing Nelson Street axis 
will be broken by this development. 
• On the east side of reclamation Street, there will be the 
LDC's proposed commercial development. The 
development compose three massive tower block which 
obstruct radically the scale of the site. 
5.4.2 Opportunities: 
• All street blocks in the site are occupied by very old 
development which has great redevelopment potential. 
• Since the existing Canton Road axis is broken by Argyle 
Street, there are great opportunities to strengthen the axis in 
the connection point of the axis. 
MARKETPLACE ii 
PROGRAMMING REPORT \ 
6 Future State 
6.1 Mission 
The same as Urban Design. 
6.2 Issues 
The following are the major issues of Building Design project: 
Image; 
Circulation; 
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6.3.1 Image: 
• The marketplace should be open enough to capture the 
character of open market. As a result, canopies, if any, 
should be transparent enough to allow natural light or 
simulated natural light coming in. Part of the sky should be 
seen. 
Signage boards should be consistence in general for easy 
control and management but allow chance to diverse in 
particular for visual interest and beautification of building 
facades in the marketplace. 
Provision should be made to maximize the area for 
displaying goods as the display of goods is a beautiful 
feature as well as an effective advertisement of open 
market. 
The marketplace should be intimate enough to encourage 
interaction between people and people and between people 
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6.3.2 Circulation: 
• For opposite shopfronts, the proximity of aisle of the market 
building should enhance buying habit and fluent circulation. 
The minimum width of the aisle should provide 2 persons' 
depth waiting at each facing shorefront (total 4) and 2 
persons' depth for a 2-way single lane circulation. As a 
result, the minimum width is 5m. 
For shopfront facing to a vehicular street, the proximity of 
the pedestrian pavement of the market building should 
enhance buying habit and fluent circulation and avoid road 
obstruction. The minimum width of the pavement should 
provide 2 persons' depth waiting at the shopfront and 2 
persons' depth for a 2-way single lane circulation. As a 
result, the minimum width is 3.5m. 
The physical connection from ground floor marketplace to 
second floor marketplace should be clear enough to 
encourage people going up. 
Clear physical connection should be made between upper 
level residential tower to the lower level marketplaces. That 
connection should enhance the shopping process of 
neighborhood residents. 
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6.3.3 Sense of Community: 
Seating area should be provided at certain intervals along 
the marketplace for convenient resting and meeting one 
another for a short time. 
Bigger open spaces should be provided at certain nodes of 
the marketplace for people meeting one another and for 
watching others. These open spaces will act as focal points 
of activities. 
There should be clear visual connection from the upper 
residential floor for the elderly to the marketplace as the 
elderly to watch others' activities. 
Bigger nodes should be provided in the marketplace for 
people meeting one another. These nodes could be a public 
health clinic; a post office; an elderly center and so on. 
) / / / / / / , 
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6.3.4 Cleaning/Hygiene: 
Good ventilation should be provided for removing smell. 
Whenever possible, natural ventilation should be utilize as 
this is an open market nature. For some internal part 
effective mechanical ventilation should also be provided. 
Liquid sewage should be immediately removed from the 
floor, if any. As a result, an effective system for immediate 
removal of liquid sewage should be provided. 
z 
3 
Solid waste should be removed on a daily basis. As a result, 
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• The delivery of goods to the ground floor marketplace 
should not disturb the daily retailing process of the 
marketplace. As a result, provision for an effective goods 
delivery system should be provided. 
The process of parking a car by the neighborhood residents 
should not disturb the daily process of the retailing 
marketplace. As a resuK , provision for an effective off-
street carparks should be provided. 
The delivery of goods to the upper floor marketplace should 
not disturb the daily retailing process of the marketplace. As 
a result, provision for an effective goods delivery system 
should be provided. 
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6.4 Summaries 
6.4.1 Schedule of Accommodation: 
Net Site Area = (89 x 33.5) + (30.5 x 51) = 4 537sq.m. 
Allowable Domestic G.F.A. = 4 537 x 6.5 = 29 491 sq.m. 
Allowable Non-domestic G.F.A. = 4 537 x 2.5 = 11 343sq.m. 
Domestic: 
Flat size (G.F.A.) No. of people/flat No. of flats Total no. of Total G.F.A. 
people 
70 (tower flats) 4 368 1 472 25 760 
50 (podium flats) 2 72 144 3 600 
Total 1 616 29 360 
Commercial: 
Location Flat size (G.F.A.) No. of flats Total G.F.A. 
G/F 27.5 70 1 925 
1/F 66 54 3 564 
Total 5 489 
Carparking: 
Type Carparking size 
(m) 
No. of family flats No. of carparking 
needed 





11 X 3.5 
368 368/4 = 92 
3564/1000 = 4 
92x1.5 = 138 
4 
Total 1 616 
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6.4.2 Bubble Diagram of Spatial Relationship: 
MARKETPLACE ii 
PROGRAMMING REPORT \ 
PART III: APPENDIX 
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Research 
7.1 Introduction 
7.1.1 Theoretical/Conceptual Position 
This project will demonstrate that marketplace is an organizer of 
urban community. The fact common in Hong Kong's urban 
communities is that some streets are jammed not only by 
pedestrian and vehicles, but also by illegal hawkers, shoppers, 
stalls and rubbish. In most cases the clarity of transportation 
system, pedestrian flow, retailing spaces, linkage of places and 
accessibly of people are missing. As streets retailing is a 
common feature in Hong Kong, there are great potentials to 
utilize marketplace as an organizing element to community. In 
that sense, marketplace is not a left over but a positive place 
which contribute to link places, to provide places for residents to 
enjoy their social life, to organize retail stalls in an effective way, 
to create sense of identity of community and to enhance the 
daily buying habits of Hong Kong people. 
7.1.2 Methodology 
The methodology of this proposal is to explore the role of 
marketplace in urban community. The exploration for the study 
of the topic will base on the following process, though they are 
not necessarily in a sequentially process. 
7.1.2.1 Field Survey: 
Field survey of the site will be done. The purpose of doing the 
field survey is to use a specific site as a case study to flush out 
the profile, content, problems, opportunity and constraints in 
connection with marketplace. This may take three days to a 
wee ' to observe and record the data of the site both in the 
broad region such as the circulation pattern and settlement 
pattern, and in detail of certain representative area such as the 
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Scenario will be carried out in the design stages to testify new 
issues and design approach. 
7.1.2.3 Participation: 
Participation will be addressed. Related persons will be 
interviewed in order to better understand their positions. 
7.1.2.4 Issue options: 
Issue options will be done in early stage of the design process. 
The intention is to look at one issue at a time to flush out 
potential options of that particular issue. 
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7.2 Selection of Site 
7.2.1 Purpose 
The site to be selected will act as a case study to explore the 
potential of marketplace as organizer of urban community and 
to be applied to other similar sites in Hong Kong. Under this 
circumstances, the site should be a typical and representative 
one in Hong Kong. As a result, the site to be selected shall be a 
typical old urban residential area which includes a mixture of old 
and new development, some transportation network, some 
existing open spaces (if any) and other related urban fabric. 
7.2.2 A Brainstorm of Possible Sites 
been brainstormed for site 
Hung Horn, Kwun Tong , 
Seven sites in distinct location had 
selection. These are Aberderdeen, 
Mong Kok, North Point and Tai Po. 
7.2.3 Site Selection Criteria 
The following is a checklists of site selection criteria based on 
the definition in 7.2.1: 
1. It should be in the Metropolitan area; 
2. Street blocks should be small in size; 
3. There should be a mixture of old and new developments; 
4. There should be a variety of streets: transportation network, 
vehicular streets, pedestrian streets, and so on; & 
5. The site should not be too specific in terms of historical and 
geographical conditions. 
The sites brainstormed in 7.2.2 were then checked against by 
these criteria. The result is listed in Table 1. It was then 
discovered that four of the sites, Hung Horn, Kwun Tong, Mong 
Kok and North Point, are feasible for further study. The location 
and respective building plots pattern is shown in Figure 1. 
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Possible Site Nature Criteria 
1 2 3 4 5 
Aberdeen Old fishing village • • 
Hung Horn Typical Kowloon area • • • 
Kwun Tong First new town in Kowloon • • • 
Mong Kok Typical Kowloon area • • • 
North Point Typical Hong Kong area • • • 
Tai Po New Town in NT. • 
Table 1: First Site Selection 
7.2.4 Final Site Selection as the Study Area 
To decide which site to further study, one factor is very 
significant which is whether there is no/bad market in the area. 
In Mong Kok, there is a building market (called Mong Kok 
Market). The market has less than 10% occupancy. In contrast, 
the streets adjacent to this building market is full of illegal 
hawkers, making serious road obstruction and poor hygiene. As 
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7.3 Study Area Appraisal 
7.3.1 Location 
The site is bounded by 4 streets/roads: Mong Kok Road to the 
North; Dundas Street to the South; Nathan Road to the East; 
and Ferry Street to the East. The site area is 20.28 hatare. The 
study Area Layout plan of Mong Kok West is shown in Figure 2. 
7.3.2 The Outline Zoning plan (OZP) 
In order to study the opportunities in the site for the future 
purpose, the OZP of Mong Kok West and the Adjacent West 
Kowloon Reclamation Area were checked. The composite OZP 
was shown in Figure 3. It was discovered that a large area of 
open space would be located between the new and the old area. 
As shown in the diagram on tracing paper just before Figure 3 
there is opportunity to extend the concept of the marketplace to 
this open space. 
7.3.3 Existing Land Use 
The existing land use was checked and shown in Figure 4. It 
was discovered that there is a strong linear commercial zone 
along Nathan Road. The rest in the site is a majority of 
residential area. Moreover, the site is lacking of larger open 
spaces and facilities for community use. 
The existing problems of the site were summarized in the 
diagram on tracing paper just before Figure 4. 
7.3.4 Ground Floor Land Use 
The ground floor land use was checked and shown in Fioure 5. 
It was discovered that the site consists of 4 major land use 
zones. The first zone compose retail shops of marketplace in 
the west of the site. The second zone compose retail shops of 
construction material supply at the north-west corner of the site. 
The third one compose of mechanical workshops, metal ware 
and construction material supply at the south-west corner. The 
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west of the site is dispersed with retail shops selling a variety of 
daily goods. 
Since the second and the first zone is very significant to the 
whole Hong Kong, these are to be retained. The development 
constraint in relation to this is shown in the diagram on the 
tracing paper just before Figure 5. 
7.3.5 Street-traders Pattern 
Street-traders, whether legal or illegal, fixed or mobile, was 
checked and summarized in Figure 6. It was discovered that 
most hawkers are concentrating in the marketplaces. Moreover, 
the three major good types, fish, vegetable and dry goods, are 
separated from one another. 
The distribution pattern of the street markets is shown in the 
diagram on the tracing paper just before Figure 6. It shows that 
the street hawkers are clearly located at three major market 
streets: Canton Road in the north-south direction, Fife Street 
and Nelson Street in the east-west direction. 
7.3.6 Building Height and Building Type 
Building height of existing developments was checked and 
shown in Figure 7. It was discovered that along Nathan Road, 
the developments of the site are taller. In the rest of the site, 
there is a mixture of tall and short developments. 
As shown in the diagram on the tracing paper just before Figure 
7 certain development potential according to the height of 
building were identified. The shorter the buildings, the greater 
the development potential. It was then discovered that in the 
center of the site, there is a greater opportunity for 
comprehensive development. 
Building type of existing developments was checked and shown 
in Figure 8. They are divided into 4 major type: the pre-war 
Verandah Buildings; the mid Cantilevered Buildings and non-
cantilevered Buildings; and the recent Podium & Tower 
Buildings. 
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The relationship between building types and marketplaces was 
checked and drawn in the diagram on the tracing paper just 
before Figure 8. It was then discovered that there is no 
significant relationship between the two. 
7.3.7 Relative Vehicular Load 
The relative vehicular load for all streets in the site was studied 
and shown in Figure 9. It was discovered that Mong Kok Road, 
Argyle Street, Nathan Road and Ferry Street are strong physical 
and visual barriers in the site. Part of Portland Street, Shanghai 
Street and Reclamation Street are busy streets. 
The development potential in relation to change of road network 
was shown in the diagram just before Figure 9. It was 
discovered that in the west of the site there are greater potential 
for change of road network, except in the portion broken by 
Argyle Street. 
7.3.8 Relative Pedestrian Flow Rate 
The relative pedestrian flow rate was surveyed and summarized 
in Figure 10. It was discovered that there are three streets with 
high flow rate: Nathan Road, part of Canton Road and Nelson 
Street. Fife Street and Argyle Street are also busy. 
As shown in the diagram on the tracing paper just before Figure 
10 Canton Road was a major pedestrian axis in the site. The 
need of connection through Argyle Street was considered. 
7.3.9 Relative Pedestrian Density 
The relative pedestrian density in the site was surveyed and 
recorded in Figure 11. The streets with highest density are part 
of Canton Road and part of Nelson Street which are the vicinity 
of the existing marketplace. The second is part of Nathan Road 
which is a major transportation network with a lot of bus station. 
The third pair are part of Fife Street and Nelson Street which are 
the accesses to the marketplace from the MTR stations. 
Streets which may need more spaces for static pedestrian was 
shown in the diagram on the tracing paper just before Figure 11. 
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Figure 2 
Study Area Layout Plan: Morig Kok West 
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7.4 Social Profile 
7.4.1 Population Density 
Population density is extremely high throughout the Mong kok 
District. According to Yau Tsim Mong District Strategy 1995-98, 
the highest density area is Mong Kok West with a population of 
1 675/ha according to Hong Kong 1991 Census. 
Moreover, according to Planning Guidelines: Residential 
Densities, Metroplan establishes the density principle, wherever 
possible, to limit densities in highly congested districts which are 
experiencing widespread environmental and operational 
problem. 
7.4.2 Age Distribution 
According to Hong Kong 1991 Census, the age distribution of 
Mong Kok West and the overall distribution in Hong Kong is 
summarized in Table 2. 
Age Group Distribution in Mong Kok 
West 
Overall Distribution in Hong 
Kong 
under 10 3 544 (10.7%) 741 698 (13.4%) 
10-19 3 883 (11.8%) 819 860(14.8%) 
20-29 5 860 (17.8%) 1 007 766 (18.2%) 
30-39 6 228 (18.9%) 1 092 051 (19.8%) 
40-49 3 959 (12.0%) 638 742 (11.6%) 
50-59 3 954 (12.0%) 505 263 (9.1%) 
60 or above 5 579 (16.9%) 716 901 (13.0%) 
Total 33 007 (100%) 5 522 281 (100%) 
Table 2: Age Distribution 
Table 2 shows that the age distribution of Mong Kok West for 
the age groups from 20 to 49 is . lose to the overall age 
distribution in Hong Kong. However, that for the age groups 
from 50 to above is slightly more and that for the age groups 
from 0 to 19 is less. This reveal that more communal facilities 
may be needed for the elderly in this area. 
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7.5 Existing Hawkers Situation 
In order to understand the problems and opportunities of 
designing a marketplace in a better way, it was important to 
know clearly the existing hawker situation in Hong Kong. The 
following information is based on "Hawker situation and hawker 
patronage behavior" of Special Topics Report No. 12: 1994. 
7.5.1 Hawker Patronage Behavior 
7.5.1.1 Percentage of People Patronizing Hawkers: 
92.3% of the interviewed population has patronized hawkers in 
the 12 months before enumeration. 
7.5.1.2 Reasons for patronizing hawkers: 
Assuming this 92.3%: 
69.3% is because of convenience; 
24.9% is because of lower price. 
7.5.1.3 Comparisons among different categories: 
The hawkers patronizing rates is very similar in different age 
group, different sex group, and different educational attainment. 
7.5.1.4 Overall rate: 
The overall median hawker patronizing rate is twice a week. 
Assuming the hawker patronizing rate is even throughout a 
week and there are 5 522 281 population (from Hong Kong 
1991 Census) in Hong Kong, there are more than 1.57 million 
people patronizing hawkers per day. 
7.5.2 Problems Caused by Hawkers 
7.5.2.1 Percentage of people come across problems: 
29.5% of the interviewed population has come across problems 
caused by hawkers. 
7.5.1.2 Types of problems: 
Among this 29.5%: 
71.4% is road obstruction; 
15.3% is dirty environment. 
7.3% is danger during arrest illegal hawkers. 
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7.6 Existing Building Markets Situation 
In order to understand the problems and opportunities of 
designing a marketplace in a better way, it was important to 
know clearly the existing market situation in Hong Kong. The 
following information is based on "Resiting of Hawkers and 
Market Viability" of A consultative Document on Hawker and 
Market Policies. 
7.6.1 Summary by the Working Party 
At present the planning and design of markets is determined by 
the policy to resite hawkers, and by the availability of land. It 
narrows the choices of sites, with the result that markets are 
inappropriately located and often an unsuitable size. The 
Working Party recommends abandoning the resiting 
commitment as the basic "planning standard" for markets, and 
adopting a more consumer-oriented approach. 
7.6.2 Location 
The Working Party recommends that a market site should be 
placed in the center of residential/commercial area, in close 
proximity to a MTR station or bus terminus, or some other 
natural consumer catchment area. 
7.6.3 Size 
The Working Party recommends, small markets evenly 
distributed to serve small concentrations of population, rather 
than one large site serving the whole area. 
7.6.4 Outside Competition 
The Working Party recommends stringent control of hawking 
activities in the vicinity of all markets as an important 
prerequisite to the creation of successful markets. 
7.6.5 Market Design 
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The Working Party recommends that a market should be an 
attractive place for shopping. The following are guidelines for 
improving market design. 
7.6.5.1 Size and distribution of market stalls: 
Stall size should be increased and greater flexibility in stall size 
should be allowed in order to take advantage of the size and 
configuration of the market. 
7.6.5.2 Number of floors: 
Markets should consist of a maximum of two stories, as the 
viability of second and third floor market stalls is very 
questionable. 
7.6.5.3 Headroom: 
High headroom enables good levels of natural ventilation and 
lighting, besides creating the important psychological effect of 
spacious ess. 
7.6.5.4 Entrances: 
Markets should be provided with as many entrances as 
possible. Completely open-sided markets are also 
recommended where space permits. 
7.6.5.5 Ventilation: 
Natural ventilation is recommended. 
7.6.5.6 Lighting: 
Natural lighting is recommended, or the provision of lighting as 
near as possible to natural light. 
7.6.5.6 Management: 
The viability of a market should be maintained and improved by 
good management. 
7.7 Estimated area needed for the new marketplace 
The estimated area needed for the marketplace is summarized 
in Table 3. 
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TYPE OF GOODS/ 
SERVICES 
NUMBER OF EXISTING RETAIL 
Retail Fixed- Other Illegal 
Shops pitch Licensed Hawkers 
Stalls Hawkers 
ESTIMATED AREA NEEDED 
Sub-total Unit Size Area 
(sq.m.) Needed 
(sq .m.) 







Other Raw Food 
Sub-total 
24 0 0 1 
14 0 0 2 
35 0 0 56 
27 45 20 32 
12 0 0 1 
44 22 4 2 
1 1 0 0 
157 68 24 94 
25 14 350 
16 24 384 
91 14 1 274 
124 14 1 736 
13 14 182 
72 5 360 
2 5 10 
343 - 4 296 
Fruit 9 36 2 14 61 5 305 
Pre-cooked Food 
Roasted meat (Pig) 
Snack 
Sub-total 
7 0 0 3 
7 1 2 8 
14 1 2 11 
10 5 50 
18 5 90 





13 0 0 0 
6 0 0 0 
19 0 0 0 
13 36 468 
6 36 216 
19 - 684 
Clothing 5 44 2 0 51 5 255 
Emporium Goods 3 43 0 1 47 5 235 
Household Wares 6 4 0 1 11 5 55 





1 5 0 0 
2 3 0 0 
3 8 0 0 
6 5 30 
5 5 25 
11 - 55 
Newspaper 1 0 0 0 1 5 5 
Services 
Medical Services 
Other Daily Services 
Sub-total 
14 0 0 0 
4 0 0 0 
18 0 0 0 
14 14 196 
4 14 56 







19 3 0 0 
8 5 0 0 
27 8 0 0 
22 not not 
cou ts counted 
13 not not 
counted counted 
35 - not 
counted 
GROSS TOTAL 262 214 30 121 627 - 6 292 
Table 3: Estimated area needed 
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Scenarios had been made to identify further issues of 
marketplace. Three quick concepts had been studied. Concept 
1 was to do a concentrated market; Concept 2 was to do 
dispersed markets; Concept 3 was to do an underground 
market. 
7.8.1 Concept 1 
Concept 1 was to propose a concentrated market (see the 
attached diagram). It would be a multi-level market similar to the 
current one by USD. Different nature of markets are grouped 
into different floors. 
7.8.2 Concept 2 
Concept 2 was to propose a dispersed market (see the attached 
diagram). It would be a retail shops on the lower floor(s) of the 
developments spreading around the site. 
7.8.3 Concept 3 
Concept 3 was to propose an underground market (see the 
attached diagram). The intention was to link up the marketplace 
with the major transportation means in the site: the MTR. There 
are clear visual and physical connection of the marketplace to 
the ground floor level. 
7.8.4 Pros and Cons 
Pros and Cons of these three concepts were summarized in 
Table 4. 
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Concept 1 Concept 2 Concept 3 
Pros • easy to manage 
convenience for “walk-
in shoppers 
• easy to implement 
• encourage walk-by 
pedestrian 
• streets become lively, 
encouraging social 
activities 
• may solve the problem 
of hawkers 
• Existing building could 
be kept 
• connection to MTR is 
strengthened 
Cons • lack of interest 
• cannot attract "walk-by" 
shoppers 
• problems of hawkers 
may still occur 
• related social activities 
may be lost 
• difficult to implement very expensive 
sense of open market 
is lost 
7.9 Issue Options 
Several issue options had been made. The intention was to look 
at one issue at a time to flush out potential options of that 
particular issue. These issues included Marketplace, 
Connection, Public Open Space and Delivery & Disposal. 
Issue 1: Marketplace 
This issue concerns the nature, type, location and organization 
of marketplace including retail shops and hawkers. 
Issue 2: Connection 
This issue concerns the nature, type, location and organization 
of connection related to the marketplace including pedestrian 
and transportation. 
Issue 3: Public Open Space 
I nis issue concerns the nature, type, location and organization 
of public open space in relation to the marketplace including 
playground, plaza, sitting area and green area. 
Issue 4: Delivery & Disposal 
This issue concerns the nature, type, location and organization 
of delivery and disposal system in relation to the marketplace. 
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7.9.1 Issue 1: Marketplace 
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7.9.2 Issue 2: Connection 
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7.9.3 Issue 3: Public Open Space 
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7.9.4 Issue 4: Delivery & Disposal 
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8 Precedent Studies 
8.1 Boston's Historic Faneuil Hall Marketplace: 
Restored and Transformed. 
8.1.1 Background 
"By 1959, after about 130 years of intensive use, the Faneuil 
Hall Marketplace was in danger of being declared obsolete and 
torn down. Steps were being taken to build a larger wholesale 
center away from the city to which the merchants were expected 
to move." 
8.1.2 Big Goal 
In their words: "Our goal is genuineness." 
8.1.3 Rules of Restoration 
• do not improve on history; do not "restore back" to a fixed 
cut-off date; history is richer in time than any one period or 
style; and 
• when repair or replacement of building elements is required, 
new material should be subtly distinguished from the 
original: valid continuity. 
8.1.4 Design Goals 
• to make the Quincy Market streets to become part of a 
pedestrian network; 
• to promote shopping and eating as a pleasure as well as a 
necessity; 
• to provide a place for people just out walking for fun to relax, 
eat, browse and buy; 
• to provide parking places for those arriving by cars; and 
• to stimulate certain kinds of traffic so that one type of 
purchase leads to another. 
8.1.5 Process 
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1 complete preservation-modernization study for the 
market place in 1966 by architect Frederick A. Stall and Roger 
Webb. 
2 feasibility study and comprehensive report in 1968, 
including: 
- a historic study; 
- a combined urban design, architectural and engineering report; 
- a volume of technical drawings; 
- a volume of specifications and cost estimates; and 
- a volume of real estate, marketing and disposition proposals. 
3 framework for construction was created through the 
exterior restoration and renovation of the market buildings. 
4 retail feasibility study for the Quincy Market building by 
Benjamin Thompson & Associates, including: 
-kinds of foods to be sold in the market; 
- in what sequence; and 
- t h e number of square feet and linear feet of counter each 
tenant might require. 
5 study models and drawings. 
8.1.6 Products 
• seating areas where the shopper can rest and eat are 
provided; 
• each tenant is leased a small selling area designed to 
maximize his sales per square foot; 
• pushcarts are given to small merchants to create as many 
independents tenants as possible; and 
• subway stops are well located at Government Center and 
the Aquarium to provide access to the entire improved area. 
Bibliography: 
"Boston's historic Faneuil Hall Marketplace" in Architectural 
Record December 1977. 
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